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- • Train social-impact organizations on storytelling

- •  Founded and ran a creative agency for 6 years
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“Humans are not ideally set up to understand logic; they are ideally set up 
to understand stories.”

Roger C. Shank, Cognitive Scientist
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Why do we connect to visual stories?

Tips for capturing online photo and video

Think outside the box examples

Ethical storytelling
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What is visual storytelling?
•  Photography and video
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What is visual storytelling?
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Visual storytelling is also: 
•  Illustration

•  Presentation

•  Data visualization

•  Animation

•  Text

•  Website design

•  Social media

•  Pretty much everything you can think of!
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http://www.youtube.com/watch?v=mvY20Fljp_Q


•  Our brains are wired for stories
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Why do we connect to visual 
stories?
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Uri Hasson , “Neurocinematics: The Neuroscience of Film”



•  Makes complex issues more relatable
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•  Makes complex issues more relatable

•  Our brains are wired for stories

•  Visual information is retained longer

•  Visuals elicit emotion

Why do we connect to visual 
stories?
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Emotional investment
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Tips for capturing 
online photo and 

video
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First person 
narrative

Third person 
narrative



20
Girl Effect

http://www.youtube.com/watch?v=d7uYn6bC7GI
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Sunrise Movement

http://www.youtube.com/watch?v=Bf9JZdiU4yE
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Mobile camera 
capture tips
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Use gridlines
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Experiment with 
different 
perspectives
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Don’t zoom in
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Use HDR
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Exposure and focus
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Burst mode
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Zoom 
photoshoots



30



31



32



33

https://www.nytimes.com/2022/02/19/world/europe/turkey-inflation-economy-erdogan.html?referringSource=articleShare


34

https://www.nytimes.com/2022/02/19/world/europe/turkey-inflation-economy-erdogan.html?referringSource=articleShare
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https://docs.google.com/file/d/1pV5e4egbNNAsKXfBK8awc6xcciJ12CuX/preview
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Tips for online 
interviews
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http://www.youtube.com/watch?v=VxUqJGR8LgU&t=58
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Basics of video 
b-roll (remote or 
in person)
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•  Get detail/close-up shots
•  Get establishing shots of location

•   List the visuals that will enhance your story

•  Shoot more than you need

•  Film various shots and angles

Basics of video b-roll (remote or in person) 

•  Ask for any relevant footage from subject
•  Hold your shots for 20 seconds

•  Stay focused when filming
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http://www.youtube.com/watch?v=TVqQtdPnCl8&t=17
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Think outside 
the box 

examples
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http://www.youtube.com/watch?v=gLZ6ia4fgec


4646

https://dfsafrica.ifc.org/growingtrust/game/?progress=
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https://interactive.aljazeera.com/aje/2020/motherhood-in-crisis/
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https://projects.propublica.org/graphics/nyc-garbage
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What to consider 
when telling 
ethical stories



52

Power dynamics
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Pity based vs empathy based 
vs empowered



54Dorothea Lange
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Seeing the full picture
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Implicit bias
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RADI-AID, Questions to Consider
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Photo by Erin Sullivan
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The Dignified Storytelling Pledge
dignifiedstorytelling.com
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Key Takeaways
•  We are craving connection. Telling good stories now
   more critical than ever. And tell them ethically.
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63
63

Key Takeaways
•  We are craving connection. Telling good stories now
   more critical than ever. And tell them ethically.

•  Think beyond what is possible with just photo and
   video. We can reach our audience through several 
   visual storytelling devices.

•  The earlier you think about visuals, the  better it will     
   be for the end project. Don't make visuals an 
   afterthought. They are vital for connecting to 
   audiences.
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Please feel free to ask me questions!



Thanks!
Any questions?
You can find me at:

Taratw.com

mail@taratw.com

Mastervisualstorytelling

Taratwphoto

taratw


